JOURNALISM (JOUR)

JOUR 501 - Freedom, Responsibility, and Ethics of the Mass Media (3
Credits)

Historical development of freedom, responsibility, and ethics in the mass
media, including communication theories, pressures, ownership.
Graduation with Leadership Distinction: GLD: Diversity and Social
Advocacy, GLD: Professional and Civic Engagement Leadership
Experiences

JOUR 506 - Mass Media Criticism (3 Credits)
Development of critical thinking skills for analyzing mass media.
Prerequisites: C or better in JOUR 101, or graduate standing.

Cross-listed course: COMM 506

JOUR 507 - Health Communication: The Science and Practice (3
Credits)

Explores the role of journalism in shaping perceptions of scientific issues
and task. Emphasis on methods of effectively communicating about
science, health, and the environment.

Cross-listed course: COMM 507

JOUR 508 - Faith, Values, and the Mass Media (3 Credits)

Faith and values influence the media. An examination of the influence,
why it happens, and of religious diversity and the increased public
presence of religions, including Hinduism and Islam.

Prerequisites: JOUR 291 and junior or senior standing or consent of
instructor

Graduation with Leadership Distinction: GLD: Diversity and Social
Advocacy

JOUR 509 - Environmental Communication: The Science and Practice (3
Credits)

The role of journalism in shaping perceptions of environmental and
scientific issues and tasks. Emphasis on methods of effectively
communicating about science and the environment.

Cross-listed course: COMM 509

JOUR 516 - Advanced Creative Advertising (3 Credits)
Development of writing styles for print and broadcast advertising.
Prerequisites: C or better in JOUR 416.

JOUR 517 - Integrated Campaigns (3 Credits)

The development of a complete, well coordinated integrated
communications plan that incorporates research and analysis
techniques, critical thinking, team work, creative and tactical skills.
Prerequisites: C or better in JOUR 416 and JOUR 421.

Graduation with Leadership Distinction: GLD: Research

JOUR 518 - Brand Communications Practicum/Competitions (3
Credits)

Application of advertising techniques and skills in preparation of full
scale campaign.

Prerequisites: JOUR 332, JOUR 416, JOUR 421.

JOUR 521 - Interactive Communication Strategies (3 Credits)
The development of a complete, well-coordinated integrated
communications plan that incorporates research and analysis
techniques, critical thinking, team work, creative and tactical skills.

JOUR 527 - Advertising Management (3 Credits)
The dynamics of leadership and management in the creative industries.
Prerequisites: JOUR 202.
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JOUR 530 - Creative Leadership (3 Credits)

Theories of leadership as applied to creative industries. Students will
engage and interact with community-based organizations to assess
needs, plan communications strategies, lead student teams in developing
those ideas, and present to clients. Junior standing or permission of
instructor.

JOUR 531 - Public Relations Campaigns (3 Credits)

Development of public relations campaigns for business and social
institutions. Case studies of public relations campaigns and programs.
Prerequisites: JOUR 201, JOUR 332, JOUR 436.

Graduation with Leadership Distinction: GLD: Community Service, GLD:
Research

JOUR 533 - Public Relations Management (3 Credits)
Researching, programming, staff, budgeting, and planning public-
relations programs by business, government, or consulting firms.
Prerequisites: JOUR 201, JOUR 436.

JOUR 534 - Publication Writing and Design (3 Credits)
Publication writing and design as well as internal or constituent
communications, specifically focused on an internal audience.
Production of InterCom, the College of Mass Communications and
Information Studies’ alumni magazine.

Prerequisites: JOUR 291.

JOUR 536 - Crisis Communications (3 Credits)

Introduction to crisis communications and management from a strategic,
theory-based approach using research from historical and current case
studies.

Cross-listed course: COMM 510

Graduation with Leadership Distinction: GLD: Professional and Civic
Engagement Leadership Experiences

JOUR 537 - The Carolina Agency (3 Credits)

Participation in a functioning communications agency working for actual
clients in a student-directed environment. Opportunity to both lead and be
a part of a team servicing the communication needs of various clients.
Prerequisites: JOUR 101; JOUR 201; JOUR 203 or JOUR 202; and JOUR
291.

Graduation with Leadership Distinction: GLD: Community Service, GLD:
Professional and Civic Engagement Leadership Experiences

JOUR 538 - The Bateman Team (3 Credits)

Self-directed development and implementation of a public relations
campaign as part of a national competition: PRSSA’s Bateman
Competition.

Prerequisites: JOUR 332 and JOUR 436.

JOUR 539 - Ethics in Public Relations and Public Policy (3 Credits)
Review of the analytical process of resolving complex ethical issues
and cases in public relations; study of the philosophical approaches to
communication ethics.

Prerequisites: JOUR 101.

Graduation with Leadership Distinction: GLD: Professional and Civic
Engagement Leadership Experiences

JOUR 542 - Public Opinion and Persuasion (3 Credits)
Theory and practice of persuasive communication and the role of
persuasion in shaping public opinion.
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JOUR 550 - Advanced Magazine Article Writing (3 Credits)
Writing techniques used in the preparation and marketing of major
nonfiction articles for national, regional, and local publications.
Prerequisites: JOUR 566.

JOUR 553 - Motion-Based Graphics for Visual Communications (3
Credits)

Graphic and motion-based principles and techniques for visual
communications within multimedia structures.

Prerequisites: C or better in JOUR 346 or ARTS 246.

JOUR 560 - Capstone Portfolio Development (3 Credits)

Advanced techniques of graphic and multimedia design and their
application to problem-solving situations in the mass media. Emphasis
on portfolio development.

Prerequisites: C or better in JOUR 442 and JOUR 447 or graduate
standing.

Prerequisite or Corequisite: C or better in JOUR 449 or graduate standing.

JOUR 563 - Public/Civic Journalism (3 Credits)

To gain an understanding of theory and practice of public/civic
journalism, seen by its advocates as socially responsible journalism that
attempts to build civic participation and empower communities.

JOUR 566 - Magazine Article Writing (3 Credits)

Researching, organizing, writing, and marketing articles for publication in
general and specialized publications.

Prerequisites: JOUR 361 or JOUR 436.

JOUR 573 - Editorial and Opinion Writing (3 Credits)
Content and style; writing of editorials, analyses, and commentaries.
Prerequisites: JOUR 291.

JOUR 574 - Data Journalism (3 Credits)

Acquiring, analyzing and presenting data using spreadsheets and other
tools to uncover stories and provide depth and context to journalism.
Prerequisites: C or better in JOUR 291.

JOUR 575 - Broadcast Journalism Practicum (3 Credits)
Production of public affairs programs.
Prerequisites: JOUR 326, JOUR 333, and JOUR 434.

Corequisite: JOUR 502, JOUR 503, and JOUR 526.

JOUR 576 - Reporting Public Affairs (3 Credits)

Concentrated analyses of reporting in special fields, particularly in the
South, including coverage of government, business, labor, the arts and
sciences.

Prerequisites: JOUR 361.

JOUR 579 - Broadcast Announcing (3 Credits)

Theory and practice of professional broadcast announcing. Lecture-
demonstration-laboratory course in principles underlying professional
performance before microphones and cameras and the various broadcast
performance functions.

Prerequisites: JOUR 325.

JOUR 580 - Advanced Reporting Topics (3 Credits)

Study and application of highly specialized reporting on topics related to
current public discourse. May be repeated as content varies by title.
Corequisite: JOUR 587, JOUR 589, and JOUR 590 or JOUR 586, JOUR 588
and JOUR 590.

JOUR 586 - Capstone | - Advanced Reporting - Broadcast and Online
Journalism (3 Credits)

Professional practice in meeting daily newscast deadlines through work
on the Carolina News television newscast. Focus on polished reporting,
performance and production techniques and demonstration of advanced
television reporting skills under deadline pressure.

Prerequisites: JOUR 471.

Corequisite: JOUR 588 and JOUR 590.

Graduation with Leadership Distinction: GLD: Research

JOUR 587 - Capstone | - Advanced Reporting - Multimedia

Journalism (3 Credits)

Professional practice in shaping journalistic reporting to the multimedia
environment. Application of news gathering, synthesizing and reporting
across platforms — print and online, textual and graphic — in timely
fashion.

Prerequisites: JOUR 471.

Corequisite: JOUR 589 and JOUR 590.

JOUR 588 - Capstone Il - Advanced Broadcast and Online Journalism
Production (3 Credits)

Advanced newscast production skills developed in the context of
producing daily Carolina News broadcast. Shape and coordinate reporting
and production team under deadline pressure in newsroom setting.
Prerequisites: JOUR 471.

Corequisite: JOUR 586 and JOUR 590.

JOUR 589 - Capstone Il - Advanced Multimedia Journalism

Production (3 Credits)

Editing and design employed to maximize effectiveness in the multimedia
environment. Creating accurate and engaging content to reach
consumers in varied ways reflecting contemporary consumer use of
media.

Prerequisites: JOUR 471.

Corequisite: JOUR 587 and JOUR 590.

JOUR 590 - Capstone Il - Digital Journalism (3 Credits)

Exposure to the evolving variety of journalism techniques, software
programs and equipment to effectively tell compelling stories and
convey information in multiple visual and interactive forms. Emphasis on
extending professional skills while reinforcing current best practices.
Prerequisites: JOUR 471.

Corequisite: JOUR 586 and JOUR 588 or both JOUR 587 and JOUR 589.

JOUR 591 - The Carolina Agency Management Training (3 Credits)
Advanced instruction on how to assume leadership roles in a real life
agency setting through tactical planning updates, interdepartmental
management, budgeting, and client reviews.

Prerequisites: C or better in JOUR 537.

JOUR 594 - International Public Relations (3 Credits)

Explore diverse PR/communication practices around the world: the
political, economic, socio-cultural, and media factors that influence
PR practices in different nations; current international advocacy
communication; global PR campaign cases.

Prerequisites: C or better in JOUR 201.



JOUR 595 - Domestic Study Away in Journalism and Mass
Communications (3 Credits)

Domestic study away course will focus on topics in journalism and
mass communications and will be taught away from the University of
South Carolina Columbia campus. Individual topics will vary by title.
Prerequisites to be announced in class schedule.

JOUR 596 - Study Abroad in Journalism and Mass Communications (3
Credits)

Study abroad course will focus on topics in journalism and mass
communications and will be taught as a study abroad experience.
Individual topics will vary by title.

Cross-listed course: COMM 596

JOUR 597 - Internship in Mass Communications (1-3 Credits)
Supervised professional experience. Maximum of three hours credit.
Contract approved by instructor, advisor, and department head is
required.

Prerequisites: consent of Sequence Chair and Dean’s Office prior to
registration.

Graduation with Leadership Distinction: GLD: Professional and Civic
Engagement Internships
Experiential Learning: Experiential Learning Opportunity

JOUR 598 - Directed Independent Studies (1-6 Credits)
Individual mass media projects. Contract approved by instructor, advisor,
and department head is required for undergraduate students.

JOUR 599 - Advanced Special Topics (3 Credits)
Advanced topics in journalism and mass communications. Individual
topics and prerequisites to be announced by title in class schedule.

JOUR 700 - Proseminar (1 Credit)
Recent ideas, procedures, and techniques that aid in the conduct of
professional and scholarly work in mass communication.

JOUR 701 - Research Methods in Mass Communication (3 Credits)
Methods and techniques of quantitative mass communications research:
content analysis; survey research applications; media effects studies.
Prerequisites: Statistics competency.

JOUR 702 - Communication Theory (3 Credits)
Theoretical approaches to the study of mass communication including
empirical, interpretive, and critical perspectives.

JOUR 703 - Corporate Communication (3 Credits)

In this course, graduate students will explore communication theories
and practices that will help them better understand how to communicate
through media to specific external constituencies, including clients,
vendors, regulators and the general public as well as internally within the
organization. Special emphasis on communications strategies will allow
managers to understand which communication tools will allow them to
best communicate with all stakeholders.

JOUR 704 - Editorial Interpretation, Policy, and Management (3
Credits)

Social issues and responsibilities affecting the management of the mass
media.

JOUR 705 - Strategic Communications Principles (3 Credits)
Integration of advertising, public relations, and marketing communication
within an organization or agency.

JOUR 706 - Media Law (3 Credits)
General legal philosophy and law affecting the mass media.
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JOUR 707 - Contemporary Issues in Mass Communication (3 Credits)
Current issues in mass communication including control, ownership, and
conflicts affecting the media.

JOUR 709 - Fundamentals of Data and Digital Communications (3
Credits)

A comprehensive overview of data science basics and applications for
communications. Introduces basic concepts, applications, and tools of
data science for communication purposes. Includes basic theories and
approaches in communications.

Cross-listed course: ISCI 709

JOUR 710 - Organizational Communication (3 Credits)
Communication within organizations including theories, research, and
current issues of concern in the field.

JOUR 711 - Applied Mass Communication Research (3 Credits)
Methods and techniques for designing, conducting, and analyzing
research related to mass communication.

Prerequisites: JOUR 701.

JOUR 715 - Strategic Communications Strategies (3 Credits)

The strategic planning process applied to integrated communication
principles.

Prerequisites: JOUR 705.

JOUR 717 - Methods in Content Analysis Research (3 Credits)
Introduction to content analysis for communication topics. Quantitatively
analyze communication content of many kinds from newspaper articles
to social media and online content.

JOUR 720 - History of Mass Media (3 Credits)
Periods, movements, and developments in mass communication.

JOUR 725 - Strategic Communications Campaigns (3 Credits)
Principles and strategies of integrated communication to prepare a
communication campaign for a client organization.

Prerequisites: JOUR 705, JOUR 715.

JOUR 730 - Literary Aspects of Journalism and Mass Communication (3
Credits)

Literary and creative aspects of journalism and mass communication as
exemplified in the works of English and American prose and verse writers.

JOUR 740 - New Technologies and the Mass Media (3 Credits)
New technologies related to the mass media.

JOUR 746 - Educational Broadcasting (3 Credits)
History, nature, production-performance, evaluation, and means of
improvement of educational/instructional broadcasting.

JOUR 747 - Independent Study in Journalism and Mass
Communications (1-3 Credits)

Independent study in an area of journalism and mass communications
relevant to the student’s professional and/or research goals.

JOUR 749 - Literature of Mass Communication (3 Credits)
Methods for locating, evaluating, and abstracting information from
literature relevant to the study of mass communication.

JOUR 750 - Foundations of Multimedia Journalism (3 Credits)
Course is designed to teach the foundations of multimedia journalistic
storytelling. It will expose students to core concepts and practices
associated with news gathering, news writing and field production.

JOUR 762 - Issues in Mass Communication Management (3 Credits)
Current management-related issues confronting the media, including
management of creative people, budgeting, time management on
deadline.
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JOUR 771 - Media Economics (3 Credits)

Media organizations as economic institutions, including microeconomic
analysis, basic trends in revenues and expenditures, evaluation of
financial health, and performance in covering business and economics.
Prerequisites: ECON 224.

JOUR 772 - Seminar in Health, Science, and the Media (3 Credits)
The media representation of issues in science, technology and
environment from a social science perspective, with emphasis on
consequences in areas such as public opinion, public policy, public
understanding attitude formation, persuasion and behavior change.

JOUR 773 - Risk Communication (3 Credits)

The critical examination of classic and contemporary empirical research
on risk communication as it pertains to health and environment issues,
as well as emerging technologies.

JOUR 774 - Public Relations Theory (3 Credits)
An analysis of the theoretical foundation and issues relevant to the
practice of public relations.

JOUR 775 - Strategic Communication for Behavior and Social Change (3
Credits)

Theories of persuasion, principles and best practices of strategic
communication, as applied to health and cause communication
campaigns. Recognize, and develop effective, persuasive
communications for social and health topics.

Prerequisites: JOUR 715.

JOUR 776 - Seminar in Interactive Media and Emerging Communication
Technologies (3 Credits)

Seminar that examines the social uses and impacts of interactive /
emerging media technologies.

JOUR 777 - Practicum in Mass Communications Management (3
Credits)

Seminar and supervised professional management experience in a media
organization.

JOUR 779 - Theories of Global Communication (3 Credits)
Discussion of competing theories that attempt to explain current issues
in global communication.

JOUR 788 - Implementing Data and Digital Communications (3 Credits)
A capstone experience for data and communication students to
implement concepts and skills in data analysis learned throughout the
program.

Prerequisites: C or better in JOUR 709 or ISCI 709.

Cross-listed course: ISCI 788

JOUR 789 - Selected Readings and Research (1-3 Credits)
Selected readings course designed to facilitate student’s specialized
research interest. Permission of instructor required.

JOUR 790 - Topics in Mass Communication (1-6 Credits)
Specialized topics in mass communication, individual topics to be
announced by title. May be repeated for credit.

JOUR 797 - Project Preparation (1-3 Credits)
Individualized scholarly activity to develop and execute special projects
relevant to the study of mass communication.

JOUR 799 - Thesis Preparation (1-9 Credits)

JOUR 801 - Communication Research Design (3 Credits)
Principles and applications of quantitative and qualitative
communication research designs.

Prerequisites: JOUR 701 and statistics competency.

JOUR 802 - Seminar in Ethical Reasoning in Mass Communications (3
Credits)

Ethical reasoning approaches in production and consumption of media
messages.

JOUR 803 - Seminar in Mass Communication Theory and Theory
Construction (3 Credits)

Meta-theoretical issues relevant to building theory in mass
communication, concept explication, and forms of theory.

JOUR 804 - Seminar in Mass Communication Historical Research
Methods (3 Credits)

Application of historical research methods to the study of mass
communication.

JOUR 805 - Seminar in Teaching Mass Communication (3 Credits)
Teaching and learning methodologies and theories appropriate to mass
communication instruction.

JOUR 806 - Seminar in Mass Communication Legal Research
Methods (3 Credits)

Application of legal research methods to the study of mass
communication.

JOUR 807 - Advanced Communication Research (3 Credits)
Advanced methods and techniques for analyzing empirical data for
communication research.

JOUR 808 - Communication Research: Critical, Cultural, and Naturalistic
Approaches (3 Credits)
Designing and conducting critical, cultural and naturalistic research.

JOUR 809 - Seminar in Freedom of Speech (3 Credits)
Issues involving the governmental protection and regulation of speech,
and how that affects those involved in mass communication.

JOUR 810 - Independent Research Project (3-6 Credits)

Working closely with a faculty member, a student will design, and conduct
a research project, with the objective of submitting the final report

for publication or for presentation at an academic conference in the
discipline. May be repeated for a maximum of 6 credit hours.

JOUR 899 - Dissertation Preparation (1-12 Credits)



